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Travel guidebooks, an internationally best-selling genre in recent decades, play a 

significant role in constructing cultural identities. The research explores the ways Israeli 

outgoing travel guidebooks communicate conflicted Jewish and Israeli pasts by 

negotiating the act of Israeli tourism in the present. By analyzing how Israeli guidebooks 

represent different, sometimes conflicted cultural conceptions of the Jewish heritage in 

different tourist destinations, the research reveals the books’ role in constructing Israeli 

identities in between universalism and protective localism. It therefore demonstrates the 

place of guidebooks, and tourism media in general, in the representation, preservation 

and dissemination of the Jewish heritage as an on-going debate over the past and its 

ramifications in the present.    

 

Based on a socio-historical cultural approach to popular books and tourism media, the 

study uses genre analysis to explore the texts as active agents in times of cultural 

changes. It therefore analyses the textual linguistic aspects of 20 Israeli out-going travel 

guidebook titles, which were chosen for their manifest preoccupation with Jewish 

heritage and Israeli identity at host destinations.   

 

The analysis shows that Israeli guidebooks address Jewish conflicted pasts at tourist 

destinations by suggesting justifications for today’s Israeli tourism to these places. Three 

textual strategies are used to reconcile ‘contradictions’ between Jewish, Zionist 

‘Israeliness’, and the act of tourism to destinations abroad. The first, textual elaboration 

about the Jewish past at the destination, reflected in the books’ textual choices of 

information, tourists sites etc., was used, for example, to confront the debate regarding 

Israeli tourism to Germany. The second, stressing possible ties between Israeli tourists 

and Jews living in host communities, was used to differentiate between temporary Israeli 

tourism and permanent Israeli immigration to the United States, for example. The third, 

placing Israel, and Israelis, in a global context, was found in books for various 

destinations, and included stressing a ‘distinctiveness’ in being an Israeli in foreign lands. 

These strategies show the unique contribution of tourism media, and guidebooks in 

particular, to constructing intricate conceptions of the Jewish heritage in both local and 

global contexts.   
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